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Elly Smallwood (visual artist) is a Canadian
artist who works primarily in oils with a focus on
portraits and figures. She exhibits internationally
in Aerica, Europe and Africa and resides and
works in Ottawa. Her paintings are intensely
personal, a visual exploration of her mind and
body and those of the people around her.

Remco is the managing director of Artengine, Ottawa's lab for
creative technology. A graduate of Utrecht University of Art’s
Creative Media program, he has focused his practice on
technologically mediated interaction design. As a cultural producer,
he has organized a variety of exhibitions and festivals, including the
Electric Fields festival of electronic art and Maker Faire Ottawa. He
has a strong interest in innovation in the arts, both on the individual
level of the artist and on the combined level of the institution.

ELLY SMALLWOOD (VISUAL ARTIST)                  REMCO VOLMER (ARTENGINE)

Artists can face challenges in over-saturating their local marketplace. What are the advantages to local
incubation with a focus on international export? How do you “get out of Ottawa” while still identifying as an
Ottawa-artist and how does the ever-evolving landscape of digital and social media platforms affect these
processes?

(SELF) MANAGEMENT
 

Jon Bartlett founded Kelp Records in 1994, which has grown into a management company (Kelp Management)
based in Ottawa, managing artists Andy Shauf, Lido Pimienta, Trails, and Foxwarren. Jon also is the Director of
MEGAPHONO, an organization focused on spreading Ottawa-area music to the world, which held the first edition of
an annual music showcase festival in Ottawa in Feburary 2015. He previously sat as Vice President of the Board of
the Ottawa Music Industry Coalition (OMIC).  Holds an MBA from the University of Ottawa with a major in
international management, and finished his training at Thamassat University in Bangkok, Thailand in the Marketing
Management program.

JON BARTLETT (MEGAPHONO/KELP MANAGEMENT)

What can and should you be doing yourself as an artist and how do you know when it’s time to pay someone
to do it for you? How and when will this create positive value? Let’s talk about strategic investment and how to
get more out partnerships with unbiased intermediaries and service providers.

CREATIVE HUBS
 

Development Officer at the City of Ottawa, in an award-winning Cultural Development and Initiatives team. He
played a leading role in developing the council-approved Renewed Action Plan for Arts, Heritage and Culture (2013
- 2018) and other strategic initiatives for the sector. He also successfully led several music industry development
initiatives in partnership with local music business leaders and the City's Economic Development staff. Recent
achievements include the Connecting Ottawa Music industry profile, the launch of the MEGAPHONO conference +
showcasing festival, the birth of the Ottawa Music Industry Coalition, and the development of the Ottawa Music
Strategy.

KWENDE KEFENTSE (CULTURAL INDUSTRIES DEVELOPMENT, CITY OF OTTAWA)

There is no denying that the cost of renting commercial and residential properties in Ottawa is on the rise.
Ensuring that artists have access to affordable and accessible places to live and work is a critical component
to generating a creative ecosystem. What types of spaces work well as live/work spaces? What is needed in a
space where artists can live and work? Where in the city would live/work spaces thrive?
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NIGHT SPACES
 

JAMIE HURST (ECONOMIC DEVELOPMENT, CITY OF OTTAWA)

The night-time economy is the new competitive edge for global cities. One aspect of the night-time economy is
the city’s nightlife. Nightlife describes a wide range of experiences achieved through leisure, live entertainment
and cultural activities. A vibrant nightlife results in job creation, talent attraction, economic growth, tourism
development, city brand building and artistic growth. What spaces are playing host to Ottawa’s nightlife
economy? And what can the City be doing to support these spaces?

Kevin Bourne is the Co-founder and Editor of SHIFT
Magazine. Born and raised in Toronto, Kevin currently
resides in Ottawa with his wife Koliah and their two
children. He's a big fan of pop culture, urbanism and
creative industry and spends most of his time keeping
up with the Kardashians.

KEVIN BOURNE (SHIFTER MAGAZINE)                              JOE MEBRAHTU (SHIFTER MAGAZINE)

What are the different tiers for media in Ottawa and where are the gaps? How and when do you know do you
move between them? From indie community circuits to commercial and mainstream media - we discuss the
growing pains of navigating a graduated system.

Mark is an award-winning broadcaster, columnist, author, blogger, podcaster, entrepreneur, volunteer, community
activist and Order of Ottawa member who has played a leadership role in several distinct fields throughout his 30-
year career.

MARK SUTCLIFFE (OTTAWA TODAY/ROGERS TV)

Audience development is often a bemoaned challenged associated with Ottawa, however research from the
Cultural Research Group shows that Ottawa has the highest cultural participation rates in the country. How do
we mobilize audiences through the use of traditional and innovative forms of media  to effectively promote
oneself as an entrepreneur.

PROFESSIONALIZATION & OUTGROWING COMMUNITY MEDIA

GENERATING & SUSTAINING AUDIENCES

Bruce joined the Ottawa Film Office as Film Commissioner in 2014 when he decided to relocate to his hometown of
Ottawa from Calgary, Alberta. A former entertainment lawyer, he started his own production company in 1990 and
spent the following two decades producing film and TV projects, working with partners in Italy, Spain, Germany, the
United Kingdom, the United States, and France. His film “Almost America”, a co-production with Italy, won a Genie
Award (now the Canadian Screen Awards) in 2001 for Best Production Design. Prior to becoming a producer, Bruce
was a successful entertainment lawyer working with corporate and commercials clients on a variety of cases, from
intellectual property and copyright to contracts and taxation. 

BRUCE HARVEY (OTTAWA FILM OFFICE)

Ottawa is getting its first sound stage campus. This will generate a projected $40 million for the local economy
and 500 jobs, making Ottawa a production destination for the film industry. What does this mean for other non-
film entrepreneurs in the room? We will discuss how this creation of the soundstage will resonate throughout
other sectors and participants of Ottawa’s arts and culture ecosystem.

ALL THE WORLDS A 'SOUND' STAGE (KEYNOTE)
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I was born in Eritrea and raised in Italy and Ottawa, I am the co-
founder and publisher of SHIFTER Magazine. Prior to SHIFTER I
spent 10 years in fundraising and promotions in the arts and
festivals sectors. Also, I spent eight years as a pastor and public
speaker. Some say I could have a bright future as a standup
comedian. Over the years I have gained valuable experience in
marketing, community-building, community engagement
partnership development and personal development.



Amy Ede is the Communications and Marketing Officer for the National Arts Centre’s new
Indigenous Theatre department.

AMY EDE (NAC INDIGENOUS THEATRE)

Launching their 2019-2020 season this September under the key message of “Our Stories are Medicine,”
Artistic Director Kevin Loring has made “one foot in the community, one foot on the stage” a guiding principle
of their work.  Relationship-building and accountability are foundational to achieving their goals within existing
frameworks and with limited capacity. Amy will talk about strategies for reaching the Indigenous community in
communications and marketing efforts, claiming space for Indigenous Peoples within the institution, and the
challenge of achieving meaningful representation within and beyond the organization.

ALL OUR RELATIONS: WELCOMING THE INDIGENOUS COMMUNITY 2:35PM

CLOSING REMARKS / NETWORKING 3:00PM


